NPPHunt project 

WP2 - The attitude environment and social framework related to hunting tourism - Video meeting about planning of data collection – June 9, 2008
 

Participants: Stefano Fiorini and Colin Hunter, Macaulay institute; Anne Matilainen, Ruralia institute; Fredrik Dahl and Göran Sjöberg, SLU. (Eyrún Bjarnadóttir, Icelandic Tourism Research Centre, could not participate due to technical reasons but sent opinions in advance.)

 

 

1. Introduction 

Translations of various questionnaires used by SLU in Sweden have been sent out to the WP2 Team. These are to be seen as examples and a resource to pick questions from for the various countries and interest groups. They are not intended to be used in their present form for the projects data collection other than if some country is to do a traditional survey to individual people from one or several interest groups (mail, e-mail or web). Then some of the questions can be used to be able to make direct comparisons with Sweden. I have summarized the discussion under the headings listed by Fredrik in the meeting agenda.

 

2. What do we want to learn from the surveys? 

The purpose of WP2 is, according to the project plan, “to find the critical issues related to the social sustainability of hunting tourism”, and “to get a better understanding of social conflicts related to hunting tourism”. One important part of this is to make comparisons between the countries. Therefore we need to use a fairly standardized set of questions for part of the work. We also need to target similar interest groups (as far as possible) in different countries. In addition to this, there will be country-specific parts. Important issues will be views on the future of the hunting tourism trade – adaptation to new challenges in society, climate, attitudes, customer groups, development of broader sets of products, integrating hunting tourism with the general tourism sector etc.

 

a. Entrepreneur survey - Challenges and opportunities of the hunting tourism companies, relating to social sustainability – Earlier, now and in the future. 

For northern Sweden and Finland, the structure is similar, with SME´s operating on land leased from one or many landowners, often forest companies. The purpose is to present the SME’s views on the socio-economic conditions they are facing, and for Sweden, to follow up on the study made 10 years ago. This will be in the form of written questionnaire (see Methodology below). 

     For Scotland, the situation is a bit different with many SME’s being directly contracted by the estates’ owners. Questions should therefore be adapted so they fit both Scotland and Finland/Sweden. 

     Iceland again has another structure with just an emerging market. Here more information will be needed to make questions work there as well. 

     If possible the WP2 questions will be combined with those from other WP’s to minimize the work for the SMEs.

     The questionnaires/interviews will be followed by the 10 case studies per country with more in-depth interviews. 

 

b. Policy survey - Official policies of e.g.; public administration in different levels, governmental agencies, different interest organizations and forest companies, on e.g. nature based tourism, hunting and hunting tourism. Maybe also ask about possibilities for support from public administration at different levels – e.g. do hunting tourism differ from other tourism? 

 

Possibly, in Iceland there will be a web-based questionnaire to the general public about attitudes towards hunting and hunting tourism. Apart from this, there will in all countries be interviews with representatives for selected interest groups at least 4 per country, and at least 5 per categories. There should be a balance between national, regional and local interests. Selection of interest groups will made by the national reference groups. Local groups could possibly be selected according to the geographic distribution of case studies. The set of categories includes landowners (although these in Scotland may at the same time be entrepreneurs), local hunters (difficult to reach, where at all present, in Scotland), conservation organizations (not interesting in Finland and Sweden (& Iceland?)), other NGO’s, tourism authorities (in Sweden/Finland often part of regional authorities), and regional or local authorities. 

 

c. General survey – Can the challenges the entrepreneurs pointed out be confirmed, and how can they be solved? 

This should not be taken to mean that there will be any survey to the general public (except possibly in Iceland).

i. Discussion of suggestions 

1. Can we agree on a number of relevant background and specific hunting tourism questions from the earlier Swedish surveys – for transnational comparisons? 

2. And to that add other (new) questions for transnational comparisons? 

3. And national questions of geographically specific interest? 

These will all be part of the set of questions on Colin’s list (see below). There will however be no questions on the personal characteristics or views of the organizations’ representatives (since they are not relevant). In the Swedish questionnaire to entrepreneurs some questions will be identical to the previous study.

 

3. With which other WP´s can we combine the surveys? 

For SME’s at least Task 3.3, The economic potential of hunting tourism, should be included, possibly also 3.1 Sales organisation survey, and 3.2 Monitoring models (at least for Sweden) although this WP is scheduled at a later time. See time plan.

 

Survey methodology – how will each country gather their data? 
A paper-based questionnaire may be used by Sweden and Finland for collection of information from hunting tourism entrepreneurs. About ten SMEs will be selected for case study interviews. Iceland may want to use web-based questionnaires about attitudes, directed towards the general public. 

 

Apart from this, the work will generally be made through interviews, individually (either face-to-face or over telephone) or in focus groups. We will use an interview schedule with open-ended questions.

 

Colin will send us a list of main questions to be used, with prompts for specific issues – See Time plan. A third level with even more specific issues may be added. 

Target group-based questions will be added by the following: Anne (Landowners, policy-makers); Fredrik (local hunters); Colin and Stefano (Conservation organizations, Tourism authorities); All (Entrepreneurs).

 

Time plan
First draft by Colin – Friday, June 13th.

Comments to Colin by Thursday, June 19th.

New video conference, August 26

Reference group meetings in September.

Coordination among WP’s - project meeting in Iceland late September.

Start of interviews and questionnaires – late autumn.

Finalising data collection, reporting and dissemination, seminar etc – 2009

 

4. Suggested report structure – Is it what we had in mind? 

We did not specifically discuss this but the general intention has been to make a background including country-specific conditions and then give reference to background data, before presenting the results and their consequences for the project’s coming work. As stated in the project plan, “The information will be used e.g. in developing new products to the sector (WP4, task 1) as well as by policy makers in estimating the relevancy of hunting tourism as one nature tourism sector.”

 

5. Test of Adobe Connect Pro – For those of you who have access to web-cameras and head set with microphone (or other sound devices). 

Macaulay has now ordered camera and head set, and Ruralia is already equipped. This means that we soon can start testing this connection. Colin will send a message with suggestion for a date. Göran will then provide an html direction. We have access to an ACP server. There is no need to download any software. You just connect to the web site. 

 

Notes by Göran Sjöberg, SLU.

