WP3.3 /country specific  research questions and implementation plan
Updated based on the discussion in the sub group video meeting 11.11.2008. (The common elements has not been described separately, since they are part of national implementation)

Finland

Aim is to produce some basic figures on the current economical role of hunting tourism 

· direct economical impact i.e. the amount of businesses, income estimation and employing effect, amount of hunting tourism customers and some idea of the products as well as some information on the cost structure of the 
companies. These figures will be gained from
a) existing information, statistics/literature
b) survey targeted to hunting tourism companies.
· estimation on the regional economical role (indirect effect) of hunting tourism by using CGE-model (computable general equilibrum) as a show case. 
CASE: one region: Kainuu
· to be able to use CGE-model the customer’s spending structure need to be evaluated. This information is also needed for an other project Ruralia is conducting. The domestic hunting tourists will be interviewed (phone) concerning the hunting season 2008 in Dec 2008 – Feb 2009
The research Qs:

· What is the current direct economical potential of hunting tourism in Kainuu?

·  What is the regional economical role of hunting tourism in Kainuu.?

· How the potential changes in the operational environment of hunting tourism will effect on the economical impact?

The resources from one other project in addition to NPPHunt can be used.
Iceland

The focus is to research the economical influence of hunting tourism in two areas of Iceland. The one is Eyjafjördur-region (the uplands of Akureyri) and the other in the East Iceland, Fljótsdalshérað-region. 

· The information will be gained by doing a web based survey on a sample of hunters with "hunting cards". There are approx.8000 hunting cards issued a year. This will be done since there are no existing figures on the economic impact of hunting tourism in Iceland.
The research Qs: 

What is the direct economical influence of hunting tourism in Fljótsdalshérað and Eyjafjörður?
 The survey will be conducted concerning the hunting season 2009 and implemented during the autumn 2009
Scotland

There are a number of critical questions about any assessment of the economic potential of hunting tourism.  Principal among these is the extent to which non-commercial sporting shooting expenditures should be considered in assessing economic impact.  Given its anticipated importance, it would be sensible to include these expenditures.  A second major question relates to the allocation of fixed cost expenditures associated with estate management.  Should these be apportioned pro-rata to the sporting shooting ‘enterprise’ or treated as a non-allocatable fixed cost?

These research questions do not consider the wider value of sporting landscapes to tourism activity, although we recognise that there may be some benefit.

1. What proportion of sporting shooting activity in Scotland is formally commercial, what proportion comprises in-house non-commercial activity involving syndicates and family friends and what proportion comprises vermin control? 

2. What are the production filières (sectors?) for different models of sporting shooting in Scotland?  Who supplies what in the supply chain and with what value to the whole system?

3. In relation to the total levels of economic activity on rural land with sporting shooting interests, what proportion of that economic activity arises wholly and exclusively in relation to sporting shooting?

4. What are the respective expenditures associated with hunting by the ‘hunters’ in each of these categories per hunting trip or per annum?

5. What are the fixed costs associated with individuals engaging in hunting including purchase of guns, ammunition, clothing, purchase of licences etc in each of the three categories of hunter identified above and where do the expenditures arise?

6. What are the expenditures of land managers which would disappear if no sporting shooting activity took place on their landholdings?

7. How much profit is generated by commercial shooting businesses, including to landowners, sporting agents and other commercial actors and how is it allocated/shared between the different actors?

8. What is the injection of spending arising in rural economies from sporting shooting (e.g. in sporting lodges, hotels, garages, catering establishments, taxidermy) and how much of that is retained and how much leaks out of the area?

9. What direct, indirect and induced employment is created by game management and sporting shooting, including both the commercial, non-commercial sector and vermin control sector?

10. What is the market value of recreational and in-house sporting shooting, if it were to be sold through sporting agents? (in effect the opportunity cost of in-house sporting shooting)

11. What is the relation between sales of sporting shooting rights and game (for meat) and the direct costs of running a sporting shooting enterprise and how much does this vary from one sporting landholding to another?

12. What are the principal determinants of a profitable sporting shooting enterprise in Scotland?

13. What proportion of commercial sporting shooting enterprises in Scotland operate profitably?

14. What synergies exist between game and other land management activities?  And are such interactions symbiotic or otherwise?

The survey/study will focus on the hunting season 2009 and will be conducted in August-September 2009

Sweden

In Sweden the aim is to analyze the current economical situation of hunting business and compare the results of previous results. Also there is an interest to compare the figures between the partner countries, if possible. The survey will be based on the previous national survey targeted to the hunting tourism enterprises and the aim is to see whether there have been significant changes in the situation. Also the resources from other national project can be used. Therefore, the survey will not be started until spring 2009. 

The research Qs:

· What will a typical hunting tourist contribute to the general tourism business economy? (including the side effects such as gasoline, souvenirs, and rental cars etc)  
· To find models for the entrepreneurs to calculate, if the area is profitable for hunting tourism - Do I need 2 000 ha or 5 000 ha to survive as a hunting operator?
